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OPSM SPORTS VISION
FOR CLUBS OFFER
20% OFF OPTICAL FRAMES AND
NONPRESCRIPTION SUNGLASSES
OPSM would like to say thank you for applying for the Sports Vision for Clubs program, and
recognise your club as a valued member of the AFL community. That’s why we’re offering you
20% off optical frames and sunglasses* until 31 December 2015 when you present this flyer,
and invite all members of your club to take advantage of these great savings.

WIN TICKETS TO THE AFL TOYOTA 2015 GRAND FINAL
Take a selfie at an OPSM store, upload to Facebook and describe in 25 words or less why you
want the best view at the MCG on Grand Final day. Use #OPSM #BestViewInTheHouse to
enter. Competition closes 10th September 2015^.

Find your nearest OPSM today
opsm.com.au
13 20 20

Terms & conditions apply see overleaf for details.

TERMS AND CONDITIONS:
*20% OFF OPTICAL FRAMES AND SUNGLASSES

Discount is off the normal selling price of selected frames and non-prescription
sunglasses, and is not applicable on prescription lenses or lens options. Prescription
lenses and lens options available at an additional cost. Discount cannot be used
in conjunction with any other offer (including package offers), discount or benefit
other than a health fund rebate. Not redeemable on Chanel or Maui Jim products.
Range may vary between stores. Offer ends 31 December 2015. Discount code
AC2. Must present flyer in-store to redeem offer.

^OPSM 2015 AFL GRAND FINAL COMPETITION
1.

Information on how to enter the Competition and the entry registration process
forms part of these terms and conditions of entry and is the property of the
Promoter. Entry into the Competition is deemed acceptance of these terms
and conditions.
2. To be eligible to enter the Competition, entrants must be aged 18 years or over and
be residents of Australia. Employees and their immediate families of the Promoter
and its related entities and agencies connected with the competition are not
eligible to enter.
3. The Competition commences at 12:01am (AEST) on 26th June 2015 and closes at
11:59pm (AEST) on 10th September 2015 (Competition Period).
4. To enter the Competition, entrants must, during the Competition Period, take a
picture at an OPSM store and upload it to Facebook using the hashtags #OPSM
and #BestViewInTheHouse and describe in 25 words or less why the entrant wants
the best view at the MCG at the 2015 Toyota AFL Grand Final.
5. Each uploaded picture in the Competition counts as one entry. There is no limit
to the number of entries. Images and copy must be legal and not be offensive.
Entrants must ensure their privacy settings are set to “public” so that the Promoter
can view the post.
6. This Competition is a game of skill, chance plays no part in determining the winner
and each valid entry will be individually judged by representatives of the Promoter
based on the judging criteria specified by the Promoter.
7. The entries will be judged by a panel made up of three representatives of the
Promoter. All entries will be judged based on the content and creativity of the entry.
The judges’ decision is final and no further correspondence will be entered into.
The winner will win one trip for him/her and a travel companion to Melbourne
for the 2015 Toyota AFL Grand Final on October 3rd 2015. Prize includes return
economy class airfares from the winner’s nearest Australian state or territory
capital city to Melbourne (if the winner resides outside Victoria), one (1) night
accommodation in a four (4) star hotel on a twin share basis (if the winner resides
outside Victoria) and two (2) Corporate Hospitality Tickets to the 2015 Toyota AFL
Grand Final on October 3rd 2015. No spending money, travel expenses, travel
insurance or additional entertainment will be provided as part of the prize.
8. The following additional terms and conditions apply to each prize:
a. travel must be taken as directed by the Promoter;
b. selection of airline(s), accommodation and departure time(s) will be at the
Promoter’s discretion;
c. the prize cannot be exchanged, delayed or redeemed for cash;
d. if the winner does not take the prize during the time period stipulated, then the
prize is forfeited and cash will not be awarded in lieu of the prize;
e. any unused portion of the prize is non-transferable, non-refundable and nonredeemable for other goods or services and cannot be taken as cash;
f. once travel is booked, any changes made to the booking may incur
cancellation fees or amendment fees, at the cost of the winner;
g. the winner will not accrue any frequent flyer points;
h. all components of the prize must be taken together;
i.
travel insurance, additional entertainment and spending money is not
included in the prize;
j.
all ancillary and travel costs not mentioned in the prize description above are
the winner’s responsibility;
k. all additional costs incurred whereby the prize winner wishes to make
variations to the travel are the winner’s responsibility and must be booked
separately by the winner;
l.
the winner and any companion will be required to behave responsibly
including the responsible consumption of alcohol, no prohibited drugs or
medication, no aggressive or offensive behaviour, or behaviour that may
diminish the good name or reputation of the Promoter;
m. the winner must comply with all terms and conditions issued by a supplier of
any element of the prize including but not limited to dress code and behaviour
requirements with respect to the Corporate Hospitality Tickets to the 2015
Toyota AFL Grand Final;
n. any person chosen to participate in the prize must be over 18 years of age;
o. the winner and any person selected by a winner to participate in the prize
must, if requested by the Promoter, sign an indemnity and exclusion of liability
deed (provided by the Promoter) in favour of all parties involved in this
Competition and/or providing the prize; and
p. Where a prize includes domestic travel, the prize must be booked and
completed as specified by the Promoter and/or the supplier or organiser of
the prize. If the prize is event based, travel must be taken to coincide with
the relevant event on the dates specified by the Promoter. Any flights and
accommodation constituting part of a prize are subject to booking and
availability. All costs associated with a travel prize which are not specified
to be included in the prize, including but not limited to any transfer costs,
meals, taxes, insurance and other ancillary costs, are the responsibility of
the winner. The winner is responsible for ensuring he/she has provided all
necessary travel insurance and documents for travel to the relevant place.
The Promoter is not responsible for any cancellation, delay or rescheduling
of flights and/or events and any costs incurred as a result (including, without
limitation, accommodation costs) will be the sole responsibility of the winner.
9. Total amount of prizes is 1. The value of the total prize pool of the Competition is up
to $6,000 (including GST). Prizes are not transferable and cannot be redeemed for
cash. Prizes must be taken as described and no compensation will be payable if a
winner is unable to use the prize as described.
10. The winner will be notified via telephone on 14th September 2015 and via
Facebook and the winner’s name may also be published via social media
including the OPSM Facebook page. The prize will be couriered to the winner.

11. All entries become the property of the Promoter. The Promoter’s decision in relation
to any aspect of these terms and conditions and the Competition is final and
binding on all entrants. No correspondence will be entered into.
12. In the event that for any reason whatsoever a winner does not respond to a prize
notification within 7 days, then that prize will be forfeited by the winner. Any
unclaimed prizes will go to the next best valid entry as provided in these terms and
conditions. Winners will be notified by telephone within 2 days of determination
and may also be published via social media including OPSM Facebook page.
13. The Promoter reserves the right to request the winner and any person selected by
the winner to participate in the prize to provide proof of identity, proof of residency
at the nominated prize delivery address and/or proof of entry in order to claim a
prize. Proof of identification, residency and entry considered suitable for verification
is at the discretion of the Promoter. In the event that a winner cannot provide
suitable proof, the winner will be disqualified and will forfeit the prize in whole and
no substitute will be offered. Unless otherwise nominated, the winner’s prize will be
sent to the address held by the Promoter for the entrant.
14. The Promoter reserves the right to verify the validity of entries and to disqualify any
entrant who tampers with the entry process, who submits an entry that is not in
accordance with these terms and conditions or who has, in the opinion of Promoter,
engaged in conduct in entering the Competition which is fraudulent, misleading,
deceptive or generally damaging to the goodwill or reputation of the Promoter. The
Promoter reserves the right to disqualify a winner if the Promoter becomes aware
that the winner and/or the winner’s entry is of a type described in this clause.
15. Once prizes have left the Promoter’s or its agent’s premises, no responsibility
is accepted for prizes damaged, delayed or lost in transit and after they
are released to the winner. All prices stated are in Australian dollars and
include GST.
16. Should an entrant’s contact details change during the Competition, it is the entrant’s
responsibility to notify the Promoter. A request to access or modify any information
provided in an entry should be directed to the Promoter.
17. The: (a) Promoter, the Promoter’s related entities and all agencies associated
with the Competition; and (b) the employees, agents, directors and contractors,
of all entities referred to in paragraph (a) above, shall not be liable for any loss
or claim, action, demand, liability, damage, cost, expense or personal injury
whatsoever (including but not limited to any direct, indirect or consequential
loss), incurred, suffered or sustained by any person or entity (without limitation) in
connection with, or arising from, the Competition or the acceptance or use of a
prize, except that which cannot be excluded by law (in which case that liability
is limited to the maximum extent allowable by law). Nothing in these terms and
conditions of entry limits, excludes or modifies or purports to limit, exclude or
modify the statutory consumer guarantees as provided under the Competition
and Consumer Act, as well as any other implied warranties under the ASIC
Act or similar consumer protection laws in the States and Territories of Australia.
Without limitation on the foregoing, the Promoter is not responsible or liable for
any costs, loss or damage arising out of any incorrect or inaccurate information,
or information provided by the entrant, any variation in prize value to that stated
in these terms and conditions, any tax liability incurred by a winner or entrant,
any costs whatsoever associated with use of the prize or for any technical error,
or any combination thereof that may occur in the course of the administration of
the Competition including any omission, interruption, deletion, defect, delay in
operation or transmission, communications line or telephone, mobile or satellite
network failure, theft or destruction or unauthorised access to or alteration
of entries.
18. If for any reason the Competition is not capable of running as planned, including
due to infection by computer virus, bugs, tampering, unauthorised intervention,
fraud, technical failures or any causes beyond the control of the Promoter, which
corrupt or affect the administration, security, fairness or integrity or proper conduct
of the Competition, the Promoter reserves the right in its sole discretion to disqualify
any individual who tampers with the entry process, take any action that may be
available, and to cancel, terminate, modify or suspend the Competition, subject to
any written direction given under applicable regulation and, where necessary, with
the approval of the relevant lottery authority.
19. In the event that a prize item is unavailable despite the Promoter’s reasonable
endeavours to procure it, the Promoter reserves the right to substitute a different
prize of equal or greater value.
20. Any costs associated with entering the Competition are the responsibility of
the entrant.
21. Collection, use and disclosure of information: The Promoter (“we”, “us”) collects
the information that the entrant (“you”) choose to provide to us for the purpose
of conducting this Competition (which may include disclosure to third parties for
the purpose of processing and conducting the Competition). For websites you
visit in connection with us, the collection, use and management of your personal
information while visiting the websites may be governed by additional privacy
policies and terms and conditions. You should consult the website and its host for
more details. If you have any questions in relation to privacy, or to access, update
and/or change your personal information or to obtain a copy of the Promoter’s
privacy policy, please contact us at the address given below or by emailing
customer.care@luxottica.com.au during business hours.
22. The Promoter is Luxottica Retail Australia Pty Ltd (ABN 26 000 025 758) of 75
Talavera Rd, Macquarie Park NSW 2113.
23. Entrants acknowledge that the Competition is in no way sponsored, endorsed
or administered by or associated with Facebook whatsoever. Any information
provided as part of the Competition is provided to the Promoter and not to
Facebook. Entry into the Competition is deemed acceptance of the terms and
conditions of Facebook. Entrants completely release Facebook from any and all
liability in connection with this Competition.
24. If the prize includes vouchers and/or tickets, all vouchers and/or tickets are valid
until the voucher and/or ticket expiry date as specified on the voucher and/or ticket
or by the provider of the voucher and/or ticket. Vouchers and/or tickets are subject
to the conditions stipulated by the provider of the voucher and/or ticket. Vouchers
and/or tickets cannot be redeemed for further vouchers and/or tickets.
25. Each entrant must ensure that any other person whose details have been provided
by the entrant to the Promoter for the purposes of the entrant’s participation in this
Competition and/or the prize has given their implied or express consent for their
details to be provided to the Promoter and any of its related bodies corporate and
to be contacted by the Promoter or any of its related bodies corporate in relation
to this Competition.
26. AFL Authorisation Code: GFAFL15/107

